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Terms and Conditions for NUS Pharmacy #PassionPridePurpose Contest

1.

The #PassionPridePurpose Facebook and Instagram contest (“Contest”) is organized by
Department of Pharmacy, National University of Singapore (“NUS Pharmacy”).

This Contest is open to all persons currently residing in Singapore with a permanent residential
address, over 18 years of age, except employees of Department of Pharmacy, National
University of Singapore, their immediate families or anyone else connected with this contest.
No third-party entries will be accepted.

By submitting a contest entry on Facebook or Instagram, you agree to abide by the terms and
conditions outlined in this document.

There will be 3 rounds of contests.

- 1% round: 15 February 2020 — 15 March 2020

- 2"round: 15 June 2020 — 15 July 2020

- 3"round: 15 September 2020 — 15 October 2020

To enter the contest, participants must have a valid Facebook or Instagram account (for
verification purposes) and must follow the following steps. Failure to do so will result in
disqualification. NUS Pharmacy reserves the right to disqualify any entry submitted by a
participant with a fictitious or phantom Facebook or Instagram profile.

1*' round:

a. Like NUS Pharmacy’s Facebook page (@NUSPharmacyDept) or follow NUS Pharmacy’s
Instagram (@nuspharmacydept)

b. Like the contest announcement post
Tell us what is your #PassionPridePurpose in pharmacy in 115-words or less by
commenting on the contest announcement post

d. Add the hashtag #PassionPridePurpose and tag one friend in the comment

2" round:

a. Like NUS Pharmacy’s Facebook page (@NUSPharmacyDept) or follow NUS Pharmacy’s
Instagram (@nuspharmacydept)

b. Post a photo of the best memory of your times in NUS Pharmacy and share your story in the
comment (for Facebook) or your post caption (for Instagram; please note that your account
has to be public)

c. Tagusand your friends who are part of the memory in the photo

d. Add the hashtag #PassionPridePurpose and #NUSPharmacy115

3" round: To be announced

There will be total of 4 lucky winners from Facebook and/or Instagram for each round of
contest to receive the following prizes.

- 1x 5115 worth of NTUC Fairprice vouchers

- 3x520 worth of NTUC Fairprice vouchers

The winning entries will be announced in the PharmConnect newsletter after the end of each
contest round. All winners will be tagged in the post announcing each round’s winners.

A maximum of 1 entry per person is allowed for this contest. Where a participant submits 2 or
more entries, the last submission will be accepted and the rest of the entries will be void.
Entries must be submitted by 23:59 hrs on the closing date of each round of contest. All time
stated is in Singapore time, GMT +08:00. NUS Pharmacy reserves the right to amend the
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deadline at any time without prior notice. Any entry posted after the cut-off time will not be
considered.

Any winner drawn for a certain round would not qualify for subsequent round(s) of the Contest.
For avoidance of doubt, the eligibility of all entries would be subjected to NUS Pharmacy’s
decision.

All winners will be determined by NUS Pharmacy after the closing of the entry period. NUS
Pharmacy decisions relating to the Contest is final, conclusive and binding on all participants
and no correspondence will be entertained.

NUS Pharmacy reserves the right to remove, in its sole and absolute discretion, any submission
deemed inappropriate, or that does not comply with the contest terms and conditions.

All contest entries submitted must be the original work of the entrant and must not infringe the
rights of any other party.

In the event of actual or suspected fraud or abuse, such as but not limited to plagiarism, and/or
errors affecting the proper operation of this Contest, including the allocation of more prizes
than are available, NUS Pharmacy reserves the right to (a) end or suspend the Contest, (b)
amend these terms & conditions, (c) declare void the notification of winner(s) and reselection
of winner(s), or any combination of these resolution methods.

All entries submitted must NOT contain material which is (or promotes activities which are)
sexually explicit, obscene, pornographic, violent (e.g., relating to murder, the sales or use of
weapons, cruelty, abuse, etc.), discriminatory (based on race, sex, religion, natural origin,
physical disability, sexual orientation or age), illegal (e.g. underage drinking, substance abuse,
computer hacking, etc.), offensive, threatening, profane, or harassing or which is otherwise
inappropriate, in the sole discretion of NUS Pharmacy, nor may the name submitted contain any
derogatory references to the NUS Pharmacy or any other person or entity including brands or
trademarks of the NUS Pharmacy or any other person or entity.

Participants grant NUS Pharmacy the rights necessary for distribution and public display of any
content submitted as part of this competition, and hereby grants NUS Pharmacy the perpetual
right to exclusively, royalty-free and without limitation freely use, modify, edit, copy, reproduce,
distribute, broadcast, translate, create derivative works from, alter and publicly display or
publish any such intellectual property rights, for whatever purpose, in any form or medium,
either on social media, websites or elsewhere, whether promotional or in other activities or
events arranged by NUS Pharmacy, whether locally or worldwide.

Data of each participant will be collected, stored and processed for the purposes of
administering and assessing this Contest. By joining this contest, participants consent to and
grant NUS Pharmacy the right to use the contest submission (comment / images / videos) for
marketing, promotion and / or advertisement purposes, including print, website, audio-visual
and social media, without restriction or limitation and for unlimited number of times. The
participant may also be required to star in promotional campaigns after the winner is
announced, which may or may not include videos, photos and audio clips.

The winners will be contacted via Facebook or Instagram Direct Message. Selected winners
must provide their Full Name as per NRIC, E-mail Address and Mobile Number for verification
purposes to determine their eligibility for the prize. All information gathered will be used to
verify the winners’ eligibility and will remain private with NUS Pharmacy. NUS Pharmacy
reserves the right to disqualify the winner after announcement due to ineligibility of the winner
Each prize is awarded conditionally upon acceptance and if a winner is unable to be contacted
within 7 days upon the announcement of the winners, the prize or prize notification will be
invalid, and the winner forfeits all rights to any prize. A supplementary winner may be drawn at
NUS Pharmacy’s discretion.
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All winners will need to collect their prize at the Department office located at Block S4A, 18
Science Drive 4, Singapore 117543, during the office opening hours. If any prize is unclaimed or
declined after one month from the date of our email notification to the winner, the prize shall
be deemed as unclaimed or unaccepted. NUS Pharmacy will not be responsible should any
winner fail to redeem the prize within the specified date.

NUS Pharmacy assumes no responsibility and is not liable for any costs, charges or expenses
which a winner may be required to pay at any time in connection with a Prize or in order to
collect a prize.

NUS Pharmacy reserves the right to provide substitute prize(s) of similar value should the
specified prize becomes unavailable. No Cash or credit alternatives will be offered and the
prizes are not transferable.

NUS Pharmacy reserves the right to suspend, cancel or amend the promotion and/or review
and revise these terms and conditions at any time without giving prior notice. By continuing to
take part in the contest subsequent to any revision of these terms and conditions, each
participant shall be deemed to have agreed to any such new or amended terms.

This contest is in no way sponsored, endorsed, administered by or associated with Facebook
and Instagram.

Facebook and Instagram privacy policy and terms and conditions apply.



